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Differenziazione del 
prodotto
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2 Tipi di differenziazione
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Il Marchio
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La differenziazione nella teoria (1)
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La differenziazione nella teoria (2)
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Un semplice modello (1)
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Un semplice modello (2)
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Un semplice modello (3)
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Un semplice modello (4)
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Un semplice modello (5)
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Tipi di Differenziazione
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Approccio delle caratteristiche
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Il Marchio/la Marca come 
strumento di differenziazione
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Brand Loyalty
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Piramide della Fedeltà
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Misura della Brand Loyalty
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Valore strategico della BL
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Consumi ripetuti, Switching Costs e Lock-in
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Switching Costs e Lock-in (3)
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Consapevolezza del marchio
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Proliferazione del prodotto (1)
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Proliferazione del prodotto (2)
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Proliferazione del prodotto (3)
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