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e SEO Post Publishing

el 89 Traipler.com: The Trailer of your Trips----- -~ - Titolo |

= [ piattaforma dedicata alla promozione turistica che t permette di '

= guardare |'anteprima del tuo viaggio. .
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t | La piattaforma dedicata alla promozione turistica che ti permette di | " rioco :
: H u < . 1

: guardare | anteprima del tuo viaggio. | frase che introduce il brano
E tai programmando una vacanza? Cerchi un locale particolare per il tuo evento speciale o
H semplicemente per uscire con gli amici o la tua meta? E quella festa di paese o quella sagra che ti
E affascina tanto? Quanti di voi prima di partire o di visitare un luogo non si & documentato su internet e
: mrrs WansaTiilha mmm s ddmm a A AD L A wlnmmndbn m bbb n mvimmdn Ammmemda 2 camckiiimrn fm i mmla maealas Tew v lawl 4
. piattaforma web interamente dedicata alla promozione turistica attraverso un format video tipo Trailer | Corpus de| testo
- 1
H della durata circa di 3 minuti (il cui nome deriva dall'unione delle due parole Trip e Trailer e da qui Trailer of I lunghezza variabile in base al
E ! M your Trip) che rende accessibile la realizzazione di campagne video a un decimo del costo medio attuale di # | 4 : tema
"~’ mercato. Fondata da quattro giovani: un comunicatore, un sales manager, un senior developer e un A, grassetto per passaggi salienti

videomaker che lavorano ai progetti interamente online da Milano, Roma e Bari. Una Start-up che nasce, e corsivo le citazioni o anglismi

1
1
..... g V|v§ e si srﬂleppa.sempre ed esclu5|.valmente online, attualmlen.te conluna v‘er.5|on:3 Bete:. dando la pOSSIbIhtE? i+ paragrafi intermedi
\ agli utenti di lasciare feedback volti a in modo da poterne migliorare il servizio e I'esperienza. Ma pare che ci '\ ¢ link interni o esterni
siano tutti i presupposti per diventare il primo motore di ricerca social dedicato alla promozione video nel M
territorio.
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Travelling to Italy: Our Guide to 'beauty’

' Multimedia
. -p *Immagine

* Video

* Audio

MONFERRATO
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e SEO Writing - Guidelines
N

Title Clear and short sentence about content Maximum 65 characters
Use important keyword

Canonical URL URL to give Search Engine instruction about content Remove stop words (preposition, conjunction, etc)

Heading A concise sentence used to introduce post topic and intrigue reader ~ Use H2
Maximum 2 raws

Corpus Lenght can change on the base of topic, but it should not be too Use bold type to enphasize important sentences or words
short Use italic type for quote sentences (if quote tool not available on menu)
Not less than 300 words, space included
Use important and relevant keywords

Paragraphs Inner titles used to introoduce and enphasize specific arguments Use H3
inside main post topic

Link Link to internal or external contents, used to give more info or Use Title Href meta tag
support content topic

Image One or more pictures should be used to lighten reading process, Minimum 1 image as Thumbnail preview (Featured Image)
support text concept and match Search Engine rules (balance: Text Use big size image (1200x800px) to match Social Media preview standard
70% - Image 30%) Use ALT Img meta tag

Use .png or .jpg file formats
Use important keyword

Tavola periodica SEO
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Choose
a Responsive
&
intended for use
Theme

Install
Cache plugin,
to improve
website
Speed
performance

Verify your
Website on
Google Search
Console and
send Sitemap

Create an
Official Profile on
Social Neworks
and display it on
your website
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Install SEO
plugin
and fill meta data
on each page

Create small
and
descriptive URLs

Add
your website to
Dmoz.org
directory

Prepare
Quality Contents
for your users

“ e Strategie SEO — Regole di setup

Set Permalinks
to adhere pages
and post titles
and choose
Canonical URLs

Install Redirect
Plugin
to manage
301 alerts and
Broken Link
checker

Add
your website to
more
Search Engines
and best quality
directories

Create
Multimedia
and viral content

Set Categories
and Tag
to better display
your
articles incipit

Install
Sitemap.xml
Plugin

Fill the Title Alt
meta tag on each
image

Promote
each post
on Social Media

SEROIES
on Robots.txt

Add
Google Analytics
Tracking code

Install a
Social Sharing

plugin

Share your
Contents on
Social
Bookmarking
platform
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Google Search Console

Domain
name
(WwWw Or wanas
could cause
dupe)

Robots.txt
permissions

Sitemap
issues

Website
Security

Duplicated
ES

Malicious
Backlinks
(from
competitors)

Duplicated
Meta
Description

404 Error

warnings Crawling

issues
(Not indexed,
Time
response)

Page
Removal
Request

Periodic
Quality Check

Issues
Alert System
setup

Blocked
Resources
(Javascript,

CSS)

Mobile
usability
(Google AMP,
Mobile
friendly)

Searches
dropping
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+ Title (max 65 characters)

» Meta Description (max 155 characters)
» Tag Heading (customize H1, H2, H3)

» Javascript/Ajax code (reduce)

» Unique contents

CONTENT . Nattral Ianguagft; content

CREATION * No ‘eywc_er stuffing (overdose) _

» Multimedia (create Video & Infographic)
» Anchor Text care (add internal links)

» Keyword tool (to generate list)
KEYWORD  Interview (provided by customers/users)
ANALYSIS « Benchmark analysis (competitor)

* Long Tail (niche-use keywords)

SEOQO: Scrittura per il Web, Tool e Strategie

Off-Page SEO

Guest blogging (high ranked websites)

On-topic content (from similar websites/posts)

No Spam Link (from banned websites)

Link earning (natural link sharing by other wbesites)

Backlinks (link building & popularity)
Digital PR (brand reputation and link bulding)
Social Signals (influencing Search Engines)

Brand Testimonial (digital reputation)
Tester & Reviewer
Backlinks (link building & popularity)

Join external website discussion (add backling)
Digital PR (brand reputation and link bulding)
Link Popularity (from high ranked websites)
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e Risorse SEO

Backlink Analysis
* Open Site Explorer
* Majestic SEO Site Explorer

Server Performance Analysis
* Google PageSpeed

Website scanner
* Visual SEO Studio — Community Ed.

On-page Analysis (code & contents)
W3C Markup Validation Service

Keyword Search Tool
« Google Keyword Planner

Social Media Info
e SocialMention

PR & Outreach
« HARO
e Buzzoole

SEO Analysis
*  WooRank

Competitor Benchmark
« SEMRush
« SEOZoom

Search Engine Tool
* Google Search Console
+ Bing Webmaster Tools

Links checker
« W3C Link Checker

Revisit Frequency
Keyword: quarterly

Google Search Console: weekly

Remind to set Issue Alert mails
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https://adwords.google.com/select/KeywordToolExternal
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"1 Editorial Plan - Resources

X

Tabella Editoriale

Piano sinottico Calendario Mensile
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Risorse/Piano Editoriale/Ottobre.xls
Risorse/Piano Editoriale/Sinottico Ufficio Iniziative Multimediali.xls
../Risorse/Piano Editoriale/Tabella editoriale Social Media.xlsx
Risorse/Piano Editoriale/Tabella editoriale Social Media.xlsx

*
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'STORY OF A
TRAVELLER

Raccontate dai visitatori possono
generare  spunti  utili  per |l
passaparola e la brand reputation.
#blog #social #recensioni

“ e Social Storytelling

STORY OF A
DESTINATION

Legate a una destinazione
valorizzano un luogo incentivando
curiosita e marketing territoriale.

#romanzi #leggende #film #episodi
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STORY OF A
BUSINESS

Narrano le vicende uniche di una
location e rafforzano la brand
awareness.

#ricordi #autobiografia #aneddoti
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“ie  Storytelling Workflow

*

... Topic o8 content Production
* What L7 * Article post
@ * Trending News (L | * Image gallery
« Company Events * Videos

* Official PR

* Why
* Brand Reputation
* Lead Generation

*Social Media
f *Facebook
\,

* Promotion
* When . sInstagram
« Editorial plan : *Pinterest
* Instant Marketing i o *YouTube
— T ———————r————{ )
* Where '——" -chers
« Official Blog !! - *E-Mail
« Company Website PAUUTRBEIEI ST RN *DEM
* News tool *Newsletter
...' Monitoring 'LlnkIB:c.:Hdlng
OO-AnaIytics Tools 3rl uer:ceBrls
» Traffic (organic & referral) party Blogs

- Sentiment Analysis *Vertical Websites
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