


What do you expect from this course ¢
Why are you attendinge

Nnink you'll be able to use the content ¢

INTRODUCTION TO THE COURSE
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Understand the principles of storytelling

Understand the basis of brand management

Move from classical mindset to innovative perspective for
ommunication assets

media assefts into brand




WHY A STORY IS SC
IMPORTANT?

ADVERTISING EVOLUTION

» products and features
» benefits for customer
» dream = eh ‘
» => tell the story ... A z
’ OU HAD

AQUE TALK?



FIND US ON:
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Kate moss

| mall

GET INTO
_ UNIQUE SS13|

THE MINIMAL-MINDED, GEOMETRICALLY-INCLINED
SS13 COLLECTION IS HERE

» SHOP UNIQUE
» BROWSE THE FEATURE

TOPSHOP

“I have always been a big fan of Topshop and
hop there. | lu\t what they stand for
and am ve ry excited at the thought of working

O P O p with them. It’s going to be great fun.”




W Find a Virgin company, Richard Branson's blog, awesome arlicles, the Red Room & more Search
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Top 5 London music videos

Virgin Media creates 400 new
jobs

Virgin Trains top Which?
train satisfaction survey

Entrepreneurs appointed
business ambassadors
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DEFEAT THE POWERS OF THE PAST AND THE FUTURE ...
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Infroduction to storytelling

Why story tellingis so important at our timese Why story telling is so important
every time?¢

What does “STORY"” mean? Which are the mainroles in a storye

=ead every business story as a narrativee And what can we



Story branding

Storytelling communications skills

e N

stomer Based Brand Equity (P.Keller)

OCO




Narrative communication and interaction techniques
/ S theory
Rhythm and repetition




Looking forward ... storybranding
Readers and audience emotional responses
The integrity of narrative structure based on content
everage digital media to emphasize stories

Ve .



Storytelling and Storybranding
Let’'s go back to Basic:

LESS IS MORE






Personadl

From family

om friends




Storytelling practice is embedded into our culture since it was the primary form

of people entertainment and it remains one of the most effective ways to
lences and transfer a message




Storytelling is the social and cultural activity of
sharing stories , often with improvisation,
fheatrics or embellishment. Stories or narrafives

have been shared in every culture as a mean of
terfainment, education, culfural preservation
ng moral values.




First, The setup => The hero's world before the adventure starts
Second, The Confrontation => The hero's world turned upside down

Third, The Resolution => The hero or/and world are transformed and
the happy ending prevails

EVERY STORY HAS 3 PARTS




MAIN ROLES IN A STORY...

CHARACTERS

WHO SHOULD BE IN YOUR STORY




Communicating by using storytelling techniques

e a more compelling and effective route for

N




AND CONSUMER
ENGAGEMENT, AN
INTRODUCTION






POSSESSION AND THE EXTENSION OF SELF

Consumers do not just buy the “nuts and bolts™” of a product or service
when making a purchase decision, but rather they are buying their
identifies as one kind of person, or another.

Possessions provide an outlet to express the individual characteristics
and values of their owner

This expression is linked back to the attfraction consumers have to
brands that they perceive as similar to themselves

lons of self as well as the private and public




POSSESSION AND STORYTELLING

Companies need to understand their products are not simply
functional equivalents within a category, but they are possessions
uniquely used as a prop in their customer’s storytelling.

This requires that the brand investigate their target consumers in a
more profound manner 1o gain a deeper understanding of the
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EXPLAIN WHAT
IS A STORY .....

P SignificantObjects

“Stories are such a powerful driver of emotional

value that their effect on any given object’s
subjective value can actually be measured
objectively.”
Joshua Glenn and Rob Walker of the Significant Objects project.
Significantobjects.com






On September 16th, 2031 at 2:35
am, a temporal rift — a “tear” in
the very fabric of time and space
— will appear 16.5 meters above
the area currently occupied by
Jeffrey’s Bistro, 123 Elvinson Ave,
Laramie, WY.

Only the person wielding this
mallet will be able to enter the rift
unscathed. If this person then
completes the 8 Labors of
Worthiness, he or she will become
the supreme ruler of the universe.

Colson Whitehead (born November 6,
1969) is an American novelist. He won
the 2016 National Book Award for
Fiction and the 2017 Pulitzer Prize for
Fiction.

e



My grandmother, Zippy Friedman, was an administrator at Austen
Riggs Psychiatric Hospital in Stockbridge, MA, for severaldecades
beginningin the 1950s. She was also a close friend of artist
Norman Rockwell and was instrumental in having him admitted
there during a particularly gruesome bout of depression. (Yes, the
acclaimedillustrator of those aggressively cheerful Saturday
Evening Post covers suffered from chronic depression.)

Anywoy, for whateverreason, Norman brought this golden cow
vith him to nggs—ond then failed ’ro bnng it home.
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STORYTELLING: WHAT IS AND WHAT IS NOT

What is: communicating through the stories




e Reality/facts
e Events

e Datfa

e Informations
[y (e]gYA * Chronology
e Description
e Logic

e Spaces

e Times

e Challenges

e Feelings

* Meanings

e Representations

* Memory

e Fiction

e Fantasy

e Scenes
 Flashback/Flashforward
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